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International Marketing
International trade refers to exchanging products, services, or commodities between two or more countries beyond national borders. These transactions can include international transfers of other goods, such as people and intellectual property, and the transfer of money for physical items. Large multinational corporations with thousands of people doing business in numerous countries worldwide and a tiny one-person importer or exporter can be classified as international business.
In expanding a business beyond its original boundaries, I discovered that internationalizing enterprises must develop a proper management structure to handle foreign activities successfully and choose appropriate entry modes when entering global markets. Exporting, licensing agreements, partnering and strategic alliance deals, and establishing new, wholly-owned subsidiaries, sometimes known as greenfield enterprises, are various ways to expand internationally (Laufs, 2015). I found that exporting is the simplest way to enter an international market because it involves selling items and services derived from the native country. It has the advantage of evading the costs of establishing procedures in a new country (Laufs, 2015). Businesses must, however, find a means to trade and advertise their products in a new country, which they usually do through contractual arrangements with a local corporation or distributor.
The strategic alliance proved to be the second viable entry mode for entrepreneurship like mine. A strategic alliance is an agreement between businesses that conditions that the parties will work together in a precise way for a set period to accomplish a collective objective (Laufs, 2015). The profits of collaborating with a local company include that the local entity is more likely to grasp the local culture, industry, and business culture than an external firm. Local partners are instrumental if they have a well-known, reputable brand name in the country or if they already have ties with clients that the company may use (Laufs, 2015). 
The economic systems of the host nations where an entity is located and sells its products play a part in its success. The economic system is the sum of its administration's rules, legislation, and decisions that determine what goods and services are manufactured and how they are dispersed (Dumas et al., 2018). This shows the need to fully understand the type of economic system employed in a host country before establishing a business to avoid litigation or experiencing unfavorable business environments. For instance, some states use a mixed economy while others apply full capitalism, socialism or communism (Dumas et al., 2018). Several states employ mixed economies where the government mainly protects small enterprises and firms, bypassing legislation that mandates huge companies to compete fairly with startups and weaker competitors. Countries using this economic system are highly favorable for companies applying international expansion.
An example of a real-world situation where the concepts of entry modes and economic systems were applied was the development of Google in China in its early stages. Despite shutting down its operations in China, Google's entry mode to China was done by acquiring a licensing agreement to set up a representative office located in Beijing (Wadell, 2016). The international search engine company did note the economic system followed in China, which was strictly communism. Being a communist economic system, the Chinese government has strict legislation; it owns practically all resources and regulates all markets. According to Google representatives, the business promised to withdraw any websites prohibited by the Chinese government from the search engine results it would provide to comply with China's censorship rules (Wadell, 2016). For instance, any website promoting Falun Gong, a spiritual organization banned by the Chinese government, or sites encouraging free expression in China would be blocked, among others. Despite the enormous financial cost of relinquishing access to the most important and fastest developing consumer markets, Google exited China after a cyberattack incident.
The international market provides a way for entrepreneurial ventures to earn income outside of their home country. Entrepreneurs worldwide are looking for strategies to get their products into worldwide markets; however, the international marketing climate creates both opportunities and risks to newcomers. Entrepreneurial success in international markets is influenced by the political, cultural, and technological settings. Therefore, before setting up shop in a particular country, an entrepreneur must find the most favorable means of entrance and endure the economic systems used are profitable for the type of business.
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